
1

Run For Water 
FUNDRAISING 
GUIDE



16

TABLE OF CONTENTS

Welcome

About Us

2015 Impact

Campaign Messaging

Brand Tone + Voice

Images + Logos

How To Fundraise

Social Media Tips

Contact

Thank You

3

4

5

8

9

10

11

12

15

16



WELCOME

As you’ll learn in the following pages, Run for Water’s main 
purpose is to tackle the world water crisis. We are slowly 
but surely bringing safe, clean drinking water to the people 
of Ethiopia, one community at a time. And we can’t do that 
without people like you. 

Quite simply, by fundraising for Run for Water, you are 
committing to bringing the life-saving, game-changing gift 
of clean water to people who need it. And as far as we’re 
concerned, that makes you even better than a runner. 

That makes you a superhero. 

Of course, even superheroes need resources. We’ve pulled 
together this little kit to help you maximize your impact 
in Ethiopia. In the following pages you’ll find infographics, 
stories, and key messages to use in your fundraising efforts.

Thank you (because we can’t possibly say that enough). 

Peg Peters & the Run for Water team  
peg@runforwater.ca 

Thanks for choosing to go the 
extra mile and raise funds for 
people in Ethiopia. Your efforts will 
change lives. I’ve seen it.
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Run for Water is an Abbotsford-based non-profit 
organization whose mission is to inspire, educate, and 
respond to our planet’s water crisis. We do this in two 
main ways: first, each spring we host a running event that 
raises money for clean water projects in Ethiopia and brings 
awareness to what it means to be a global citizen (it’s also 
really fun). When we’re not racing, we work with our 
community in various ways (including partnering with our 
local schools) to raise awareness about and funds for our 
projects in Ethiopia.

We believe that running is 
awesome, inspiring, and often 
life-changing. 

We believe that everyone on this 
planet should have access to 
clean water. 

ABOUT US
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2015 IMPACT
In 2015, this is what our impact looked like:
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THIS YEAR’S CAMPAIGN

We’re proud of what our fundraisers and community 
accomplished in 2015, but with your help, we plan to make 
2016 even bigger and better — and we’re so grateful that you 
want to be a part of that. 

The money you raise this year will fund our projects in 
Sasiga, Ethiopia. 

A little about Sasiga:

POPULATION

LANGUAGES

Oromiffa, Amharic

80,814

KNOWN FOR

5,000 HECTARES OF 
COFFEE PLANTATION

Rich, Strong 
Coff ee

IS ONE OF  

THE WOREDAS 

IN THE OROMIA 
REGION 

OF ETHIOPIA 

Sasiga ACCESS TO  
DRINKING WATER

11% $35
WATER FOR ONE PERSON 

FOR LIFE

The most important thing we can 
tell you about Sasiga is this: 
every $35 you raise will provide 
water to one person — for life.
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SO WHY IS WATER SO IMPORTANT?

We’ve all heard it a million times — 
a human body is made up of about 
60% water. It is vital to our survival. 
But access to water is about so much 
more than survival. To illustrate, 
a story: 
Sidise is 10, and lives in Sasiga. As the youngest of three 
children, Sidise’s job is to make sure their family has enough 
water each day. That means multiple trips to their nearest 
water supply; some days Sidise walks 12 gruelling kilometres 
or more with a full jerry can on her back. While important 
to her family’s livelihood, this responsibility comes at a cost: 
her education. Sidise is a strong student who wants to be 
a teacher, but the time and energy she spends trekking for 
water pulls her away from her studies — and often means 
she misses school altogether.
To add insult to injury, the water Sidise makes these sacrifices 
for isn’t even clean. It’s full of parasites and other pathogens 
that have made her and other people in her community 
gravely ill. What’s hiding in this dirty water has even killed 
people she knows. 

For Sidise and her community, access to clean water would 
change everything. It would mean improved health for 
everyone. For Sidise’s parents, who are farmers, it would 
mean healthier livestock and more income. And for Sidise, it 
would mean more time — extra hours each day to study, to 
play.  To be a kid. 

That’s why we’re on a mission to end the world water crisis 
— and we need your help to do so. 

To see another little girl whose life has been changed by 
water, watch our video.

https://vimeo.com/117606633


CAMPAIGN MESSAGING

Here are the most important 
messages you can communicate 
during your fundraising campaign:

•   Just $35 provides one person in Sasiga with 
access to safe, clean drinking water — for life, 
no trek required. 

•   $125 can give clean water to an entire family!

•   Access to water changes everything for 
people in Ethiopia. It dramatically improves 
people’s health, and saves lives. It improves 
people’s ability to make a living and support 
their families. And it significantly increases 
educational opportunities for children of all 
ages — particularly girls. 

•   100% of the funds donated will go directly 
 to Sasiga. 
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Run For Water’s voice is friendly, 
positive and inspiring. 

We want every aspect of our brand to be 
empowering, including those communicating on our 
behalf! We tell real stories of people whose lives are 
and will be improved by water, always positioning 
people and talking about them with dignity and 
respect. For examples of what that looks and sounds 
like, see Sidise’s story above, or check us out on 
Facebook or Instagram.

BRAND TONE + VOICE
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Being able to tell a story visually 
is one of the most compelling and 
powerful ways to communicate 
to others.
We want to make sure you have everything you need to share 
Run For Water’s story, so we’ve included the following assets:

•  Images, photos for emails, social posts and fundraising pages 

•  Social media profile and banner photos 

•  Run For Water logos

IMAGES & LOGOS

GET IMAGE & LOGO PACKAGE
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 http://runforwater.ca/fundraise
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Once you’ve set your fundraising 
page up, you can get the ball rolling 
with a few simple steps. 

If you need any inspiration personalizing your page or help 
getting things up and running, visit runforwater.com/fundraise

MAKE THE FIRST DONATION TO YOUR FUNDRAISER
Others are more likely to donate if they can see that 
someone already has. By kicking fundraising off yourself, 
you’re also showing people that you’re personally and 
financially invested in the cause. 

SEND EMAILS
•  Email your closest network of friends and family - 5 - 10 

people

•  They are the most likely to support you and donate. This 
will help build a good foundation of donations. 

•  Email close contacts - 10 - 15 people

•  Email or message coworkers, other relatives and contacts - 
As many as you have and feel comfortable sending

The most important thing you can add to this 
(and any) message is why you are fundraising 
and what the cause means to you. Let your 
family and friends know why this matters 
—  that’s what resonates the strongest. Find 
more tips on writing effective and engaging 
fundraising emails here. 

THANKING & UPDATING
As your friends, family and network supports you and gets 
behind the cause, keep thanking them on social media and 
make sure you continue to share your progress towards 
your goal.
Also make sure communicating the impact the money being 
raised will have — update people on what the money will do 
and the lives it will change!

FUNDRAISING TIPS

Fundraising tip: Research shows that the 
closer you are to reaching your goal, the more 
likely others will donate.

http://runforwater.com/fundraise
http://go.classy.org/hubfs/Misc_Resources/customizable-tips-packet/infographic-image.png?t=1457051806470&utm_campaign=guides&utm_source=hs_automation&utm_medium=email&utm_content=13197670&_hsenc=p2ANqtz--AFIgiDfWmaR4Znw1hq01Wm5cD9On_CDfcmrTLJGUXA6364yhZI_xpJIS9G2JBSp2cmXujx5wlSPMJokp_Wcm0kj633Q&_hsmi=13197670


12

Once you’ve sent your emails out, 
it’s time to engage your social 
media networks. 

SOCIAL MEDIA TIPS
The average person needs to be asked three times before 
they give. Balance this without spamming your friends and 
contacts. 

Don’t make every post an “ask.” Share inspiring news stories, 
anecdotes, and facts about the cause as well!

Get videos and stories.

When your posts do include an “ask”, make sure to link 
to your fundraising page as well. This makes it as easy as 
possible for people to take action!

Tag and thank people that have already donated while you are 
asking for new donations. This spreads your message further 
and lets the people you are asking know that people are 
already getting behind you.

Tagging people is easy! Just use the @ symbol, directly 
followed by someone’s username.

SOCIAL MEDIA TIPS
Using social media to fundraise

Fundraising tip: Emails are more effective in 
getting donations from… well… everyone… so 
be sure to start with emails before moving on 
to social media posts.

@
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Social media can be daunting, but 
it’s quick and easy to get the hand 
of. Be yourself, use the hashtags 
and include an image or video. 
After that, it’s all icing on the cake!

Create posts for each of social media channel 
- each is a unique format with it’s own 
requirements, personality and style.

TWITTER
•  This social channel is a fast moving  news stream. Post and 

post often. 
•  4-5 posts a day. The average lifespan of a Tweet is        

between 15-20 minutes
•  Best times to post: Afternoons, Wednesday, 
   Saturday, Sunday

FACEBOOK
•  Posts with photos tend to increase engagement and visual 

interest and help tell your story
•  1 post a day
•  Best times to post: 1pm, 3pm,  Fridays and Saturdays

INSTAGRAM
•  Engagement stays consistent throughout the week on 

Instagram. Posts with context and personalization get the 
most likes and comments.

•  4-5 posts a week
•  Best time to post: Afternoons

SOCIAL MEDIA TIPS
Best Practices
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FACEBOOK
Sidise is 10, and lives in Sasiga. As the youngest of 3 children, 
Sidise’s job is to make sure their family has enough water 
each day. That means multiple trips to their nearest water 
supply; some days Sidise walks 12 kilometres or more with 
a full jerry can on her back. While important to her family’s 
livelihood, this responsibility comes at a cost: her education. 
Sidise is a strong student who wants to be a teacher, but 
the time and energy she spends trekking for water pulls her 
away from her studies — and often means she misses school 
altogether.

Learn more about families like Sidise’s:

TWITTER
Did you know? Just $35 provides 1 person in #Sasiga with 
access to safe, clean drinking water for life. Check out my 
fundraiser! runforwater.kindful.com/sasiga

INSTAGRAM
Access to clean water changes everything! Join me in helping 
make change in Ethiopia - just $125 can give clean water to 
an entire family. Click on the link in my bio to donate to my 
fundraiser #runforwater #extramile #R4W2016

CAMPAIGN HASHTAGS
#runforwater
#R4W2016
#ExtraMile

SOCIAL ACCOUNTS 
Link to Run For Water’s social accounts occasionally to 
connect your friends and family to ongoing storytelling and 
news related to clean water. 
    twitter.com/runforwater
    facebook.com/runforwater/
    instagram.com/runforwater/
    vimeo.com/runforwater

SOCIAL MEDIA TIPS
Sample Posts

https://vimeo.com/117606633,


Fundraising can seem daunting at 
first, but you’re not in this alone! 
Contact us if you need some support, guidance or 
have any questions. We’re here to help.

Email: maddy@runforwater.ca 

CONTACT
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THANK YOU

Thank you again for fundraising 
for Run For Water! 
Your commitment to bring the life-saving, game-
changing gift of clean water to people who need it is 
the reason we can do the work we do. 
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